|
JU‘ 9 2012 THIRD PARTY FUNDRAISING
' AGREEMENT

Thank you for your interest in supporting Pride London Festival by organizing a third party event! Pride
London Festival requires that all fundraising activities using its name and/or logo are consistent with our
organizational standards. Please complete this form and submit to Pride London Festival for approval by
mail or email to:

186 King Street, Suite 30
London, ON NG6A 1C7
Attention: President

Email: info@pridelondon.ca

1. EVENT INFORMATION

Proposed event: Proposed date:

Proposed start & finish time: Location:

2. EVENT CONTACT INFORMATION

Contact/Coordinator name: Organization/Business name:

Mailing address:

Phone (business): Phone (other, cell):

E-mail: Organization/Business not-for-profit? Yeso Noo

3. EVENT DETAILS
Description:

How will funds be raised?

Will any proceeds from this event be directed to another organization/charity? If so, please list:

4. PROMOTION / MARKETING — How will the event(s) be promoted? Please check all that apply.
[] Newspaper [_] Flyer [ ] Radio (] Sign [ JFacebook/Twitter: [_] Web site:

[ ] Magazine [ ] Brochure [ ] TV [ ] E-mail [ ]Other

Who is responsible for promotion of the event?

Will the event be televised? [ ]Yes [ ] No Details:

5. PRIDE LONDON FESTIVAL

How can the Pride London Festival help support your event? Please check all that apply.

e \olunteers [ ]No []Yes Number
e Pride London Festival promotional materials [ ]No []Yes Number
e Pride London Festival Banner [ ]No []Yes
e Pride London Festival Speak Request [ INo []Yes

Will the Pride London Festival logo or name be required / how?
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6. INSURANCE: *Pride London Festival cannot have a licence of any kind in its name.

Is liability insurance required? []Yes [ ] No

Is a licence required? []Yes [ INo

Cost of licence: $

Type of licence: [] Lottery [ ] Raffle [] Liquor [ ] Other

Licence issued in name of;

7. BUDGET EXPECTATIONS:

Total gross revenue expected:
Anticipated expenses*:
Total net revenue expected:

$
$
$
Anticipated revenue for Pride London Festival: $

*(Please provide a breakdown of revenue & expenses on separate sheet, including any
disbursements to another selected not for profit/charity listed in Section 3 - Event Details.)

8. PROPOSAL UNDERSTANDING:

The following points outline the understanding of the Pride London Festival about its
association with the event named above and its associated people:

1.

10.

The event named above will be implemented in a manner consistent with the current Fund Raising Policies of Pride
London Festival and consistent with the principles and practices outlined in the Donor Bill of Rights, the Ethical
Fundraising and Financial Accountability Code from the Canadian Centre for Philanthropy and the Statement of
Ethical Principles from the National Society of Fund Raising Executives.

Pride London Festival will not disclose confidential information about agency donors, contacts, suppliers, etc. to the 3"
party identified in this agreement.

Any written promotion of the Event will clearly indicate “net” proceeds to Pride London Festival, not “gross” proceeds.
Pride London Festival reserves the right to approve promotional and publicity plans as well as the use of the Pride London
Festival’s logo. All print and Web materials, including the Pride London Festival name/logo, must be approved by Pride
London Festival before final production.

Under no circumstances can any service or goods be contracted using the name Pride London Festival.

The third party organization identified in this agreement will indemnify and save harmless Pride London Festival and its
agents/servants from and against all claims, demands, losses, costs, damages, actions, suits, or other proceedings by
whomsoever made, brought or prosecuted in any manner based upon, occasioned by or attributed to any such damage or
injury arising from any fundraising/awareness efforts on behalf of Pride London Festival.

If a liquor licence is required, it must be issued in the name of the 3" Party, not in the name of Pride London Festival and
all promotional advertisements bearing the Pride London Festival name or logo will include in visible text: "Pride London
Festival asks that you please drink responsibly"”.

Under no circumstances will Pride London Festival be associated with telephone solicitation, direct mail or door-to-door
solicitation for this event.

Pride London Festival is not responsible for any expenses incurred by this Event unless otherwise specified in this
document and approved by Pride London Festival.

All personal information collected in association with this event is protected under Pride London Festival’'s privacy policies.

**NOTE: Copies are to be signed and distributed to all parties involved with this Event***

Please see the next page for signing.

30-186 King Street, London, ON N6A 1C7
www.pridelondon.ca

E-mail: info@pridelondon.ca
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9. SIGNATURES

THIRD PARTY (Print in this column) (Sign in this column)

Third Party Coordinator

Third Party Coordinator (Signature)

Date:
PRIDE LONDON FESTIVAL
Director of Communications
Andrew Rosser
Director of Communications (Signature):
Date:
President, Pride London Festival
Martin Withenshaw
President, Pride London Festival (Signature):
Date:

30-186 King Street, London, ON N6A 1C7
www.pridelondon.ca

E-mail: info@pridelondon.ca



A Donor Bill of Rights

PHILANTHROPY is based on voluntary action for the common good. It is a tradition of
giving and sharing that is primary to the quality of life. To ensure that philanthropy merits
the respect and trust of the general public, and that donors and prospective donors can have
tull confidence in the not-for-profit organizations and causes they are asked to support, we
declare that all donors have these rights:

I. V1.

10 be informed of the organization’s mission, of 10 be assured that information about
the way the organization intends to their donations is handled with respect and with
use donated resources, and of its capacity fo use confidentiality to the extent provided by law.

donations effectively for their intended purposes.

I1. VII.

10 expect that all relationships with
1o be informed of the identity of those serving individuals representing organizations of interest
on the organization’s governing board, to the donor will be professional in nature.
and to expect the board to exercise prudent judgement

in ifs stewardship responsibilities.
VIII.
I I I ° 10 be informed whether those seeking

donations are volunteers, employees of the
10 hawe access to the organization’s organization or hired solicitors.
most recent financial statements.

IV. 1X.

10 have the opportunity for their

10 be assured their gifts will be used for names to be deleted from mailing lists that
the purposes for which they were given. an organization may intend to share.
-» PY : (.
10 receive appropriate 1o feel free to ask questions when making
acknowledgement and recognition. a donation and fo receive prompt, truthful and
Sforthright answers.
DEVELOPED BY ENDORSED BY
[in formation)
Association of Fundraising Professionals (AFP) Independent Sector
Association for Healthcare Philanthropy (AHP) National Catholic Development Conference [NCDC)
Council for Advancement and Support of Education (CASE) National Commitiee on Planned Giving (NCPG)
Giving Institute: Lleading Consultants 1o Non-Profits Council for Resource Development (CRD)

United Way of America




Canadian Centre for Philanthropy

Le Centre canadien de philanthropie

THE ETHICAL FUNDRAISING AND
FINANCIAL ACCOUNTABILITY
CODE

Introduction

This Ethical Fundraising & Financial Accountability Code has been developed by the Canadian
Centre for Philanthropy, in consultation with charity leaders throughout Canada. Its primary
purpose is to assure donors of the integrity and accountability of charities that solicit and receive
their financial support.

Charities that adopt this Ethical Fundraising & Financial Accountability Code commit to
fundraising practices that respect donors’ rights to truthful information and to privacy. They also
commit to manage responsibly the funds that donors entrust to them, and to report their financial
affairs accurately and completely.

Donors or prospective donors who have questions or concerns about fundraising activities should
contact the charity on whose behalf the funds are being solicited. Charities that adopt the Ethical
Fundraising & Financial Accountability Code are committed to deal with such queries promptly
and fairly. The Charities Division of the Canada Customs and Revenue Agency (CCRA) also
provides information and receives complaints about registered charities at 1-800-267-2384.

This Ethical Fundraising & Financial Accountability Code complements the professional codes
of ethics and standards of practice to which many fundraisers individually adhere (such as those
of the Association of Fundraising Professionals, the Association for Healthcare Philanthropy, the
Canadian Association of Gift Planners, and other national, provincial or sectoral organizations).

N.B.: There are some forms of revenue-raising for which official receipts are not

issued for income tax purposes (for example, charitable gaming transactions, proceeds from
product sales, affinity card or product fees, and fair market value charges for charitable benefits,
tournaments, banquets, events or activities). These activities may be governed by specific legal
requirements and/or involve additional ethical considerations that are not addressed in this
Ethical Fundraising & Financial Accountability Code.

1 Ethical Fundraising and Financial Accountability Code



Canadian Centre for Philanthropy

Le Centre canadien de philanthropie

In order to be recognized by the Canadian Centre for Philanthropy as having adopted this Ethical
Fundraising & Financial Accountability Code, a charity’s governing board must pass the
following motion as a formal resolution:

"[Name of charity] hereby adopts the Canadian Centre for
Philanthropy’s Ethical Fundraising and Financial Accountability
Code as its policy. In so doing, members of the governing board
commit to being responsible custodians of donated funds, to
exercise due care concerning the governance of fundraising and
financial reporting, and to ensure to the best of their ability that the
organization adheres to the provisions of the Code. It is hereby
confirmed that each member of the governing board has received a
copy of the Ethical Fundraising & Financial Accountability Code and
that a copy will also be provided to each person who is
subsequently elected to the governing board."

Charities that adopt the Code may be added to the list on the Centre website by completing the
registration form at www. ccp.ca or by contacting:

Canadian Centre for Philanthropy

425 University Avenue, Suite 700,
Toronto, Ontario M5G 1T6

Fax: (416) 597-2294; E-mail: code@ccp.ca

A. Donors’ Rights

1. All donors (individuals, corporations, and foundations) are entitled to receive an official
receipt for income tax purposes for the amount of the donation. Donors of non-monetary
eligible gifts (or gifts-in-kind) are entitled to receive an official receipt that reflects the fair
market value of the gift. (Note: The term “Eligible gifts” is comprehensively defined by
CCRA. A full definition can be found in CCRA’s Interpretation Bulletin dealing with gifts
and official donation receipts.' Some common gifts, such as donations of volunteer time,
services, etc. are not eligible to receive official tax receipts.) The charity’s governing board
may establish a minimum amount for the automatic issuance of receipts, in which case
smaller donations will be receipted only upon request.

2 Ethical Fundraising and Financial Accountability Code
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All fundraising solicitations by or on behalf of the charity will disclose the charity’s name
and the purpose for which funds are requested. Printed solicitations (however transmitted)
will also include its address or other contact information.

Donors and prospective donors are entitled to the following, promptly upon request:

o the charity’s most recent annual report and financial statements as approved by the
governing board;

o the charity’s registration number (BN) as assigned by CCRA;

e any information contained in the public portion of the charity’s most recent Charity
Information Return (form T3010) as submitted to CCRA;

e alist of the names of the members of the charity’s governing board; and

e acopy of this Ethical Fundraising & Financial Accountability Code.

Donors and prospective donors are entitled to know, upon request, whether
an individual soliciting funds on behalf of the charity is a volunteer, an employee,
or a hired solicitor.

Donors will be encouraged to seek independent advice if the charity has any
reason to believe that a proposed gift might significantly affect the donor’s
financial position, taxable income, or relationship with other family members.

Donors’ requests to remain anonymous will be respected.

The privacy of donors will be respected. Any donor records that are

maintained by the charity will be kept confidential to the greatest extent possible.
Donors have the right to see their own donor record, and to challenge its
accuracy.

Ethical Fundraising and Financial Accountability Code
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8. If the charity exchanges, rents, or otherwise shares its fundraising list with
other organizations, a donor’s request to be excluded from the list will be
honoured.

9. Donors and prospective donors will be treated with respect. Every effort will
be made to honour their requests to:

¢ limit the frequency of solicitations;
e not be solicited by telephone or other technology; and

e receive printed material concerning the charity.

10. The charity will respond promptly to a complaint by a donor or prospective
donor about any matter that is addressed in this Ethical Fundraising & Financial
Accountability Code. A designated staff member or volunteer will attempt to
satisfy the complainant’s concerns in the first instance. A complainant who
remains dissatisfied will be informed that he/she may appeal in writing to the
charity’s governing board or its designate, and will be advised in writing of the
disposition of the appeal. A complainant who is still dissatisfied will be informed
that he/she may notify the Canadian Centre for Philanthropy in writing.

B. Fundraising Practices

1. Fundraising solicitations on behalf of the charity will:
e Dbe truthful;
e accurately describe the charity’s activities and the intended use of donated funds; and

e respect the dignity and privacy of those who benefit from the charity’s activities.

4 Ethical Fundraising and Financial Accountability Code
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2. Volunteers, employees and hired solicitors who solicit or receive funds on
behalf of the charity shall:

e adhere to the provisions of this Ethical Fundraising & Financial Accountability Code;
e act with fairness, integrity, and in accordance with all applicable laws;

e adhere to the provisions of applicable professional codes of ethics, standards of practice,
etc.;

e cease solicitation of a prospective donor who identifies the solicitation as harassment or
undue pressure;

e disclose immediately to the charity any actual or apparent conflict of interest; and

e not accept donations for purposes that are inconsistent with the charity’s objects or
mission.

3. Paid fundraisers, whether staff or consultants, will be compensated by a
salary, retainer or fee, and will not be paid finders’ fees, commissions or other
payments based on either the number of gifts received or the value of funds
raised. Compensation policies for fundraisers, including performance-based
compensation practices (such as salary increases or bonuses) will be
consistent with the charity’s policies and practices that apply to non-fundraising
personnel.

4. The charity will not sell its donor list. If applicable, any rental, exchange or
other sharing of the charity’s donor list will exclude the names of donors who
have so requested (as provided in section A8, above). If a list of the charity’s
donors is exchanged, rented or otherwise shared with another organization,
such sharing will be for a specified period of time and a specified purpose.

5. The charity’s governing board will be informed at least annually of the number,
type and disposition of complaints received from donors or prospective donors
about matters that are addressed in this Ethical Fundraising & Financial
Accountability Code.
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Le Centre canadien de philanthropie

C. Financial Accountability

1.

The charity’s financial affairs will be conducted in a responsible manner,
consistent with the ethical obligations of stewardship and the legal requirements
of provincial and federal regulators.

All donations will be used to support the charity’s objects, as registered with
CCRA.

All restricted or designated donations will be used for the purposes for which

they are given. If necessary due to program or organizational changes,

alternative uses will be discussed where possible with the donor or the donor’s

legal designate. If the donor is deceased or legally incompetent and the charity is

unable to contact a legal designate, the donation will be used in a manner that is

as consistent as possible with the donor’s original intent.

Annual financial reports will:

be factual and accurate in all material respects; disclose:

e the total amount of fundraising revenues (receipted and non-receipted)?;

e the total amount of fundraising expenses (including salaries and overhead costs)’;

e the total amount of donations that are receipted for income tax purposes (excluding
bequests, endowed donations that cannot be expended for at least 10 years, and gifts from

other charities)4;

¢ the total amount of expenditures on charitable activities (including gifts to other
charities)’;

e identify government grants and contributions separately from other donations; and

e be prepared in accordance with generally accepted accounting principles and standards
established by the Canadian Institute of Chartered Accountants, in all material respects.

Ethical Fundraising and Financial Accountability Code
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5. No more will be spent on administration and fundraising than is required to

ensure effective management and resource development. In any event, the

charity will meet or exceed CCRA’s requirement for expenditures on charitable activities.
(The Income Tax Act sets out a requirement that all registered charities spend 80% of their
receipted donations from the previous taxation year — excluding bequests, endowed donations
that cannot be expended for at least 10 years, and gifts from other charities — on charitable
activities; in addition, charitable foundations are required to expend 4.5% of their assets in
support of charitable programs.®)

6. The cost-effectiveness of the charity’s fundraising program will be reviewed
regularly by the governing board.
Footnotes:
1. Currently, “Eligible Gifts” are defined in IT110R3 Gifts and Official Donation Receipts.
2. Total of amounts from lines 100, 102 and 113 of T3010 (CCRA’s Registered Charity Information Return, 2001).
3. Amount from line 123 of T3010 (2001)
4.  Amount from line 906 of T3010 (2001)
5. Total of amounts from lines 120 and 121 of T3010 (2001)
6. See Section 149.1 of the Income Tax Act.
7 Ethical Fundraising and Financial Accountability Code



AFP

Association of
Fundraising Professionals

AFP Code of Ethical Principles and Standards of Professional Practice

STATEMENT OF ETHICAL PRINCIPLES
Adopted November 1991

The Association of Fundraising Professionals (AFP),
formerly the National Society of Fund Raising Executives (NSFRE),
exists to foster the development and growth of fund-raising
professionals and the profession, to promote high ethical standards in
the fund-raising profession and to preserve and enhance philanthropy
and volunteerism.

Members of AFP are motivated by an inner drive to improve
the quality of life through the causes they serve. They serve the ideal of
philanthropy; are committed to the preservation and enhancement of
volunteerism; and hold stewardship of these concepts as the overriding
principle of their professional life. They recognize their responsibility
to ensure that needed resources are vigorously and ethically sought and
that the intent of the donor is honestly fulfilled. To these ends, AFP
members embrace certain values that they strive to uphold in
performing their responsibilities for generating philanthropic support.

AFP members aspire to:

. practice their profession with integrity, honesty, truthfulness and adherence
to the absolute obligation to safeguard the public trust;

. act according to the highest standards and visions of their organization,
profession and conscience;

o put philanthropic mission above personal gain;

. inspire others through their own sense of dedication and high purpose;

. improve their professional knowledge and skills in order that their

performance will better serve others;

. demonstrate concern for the interests and well being of individuals affected
by their actions;

. value the privacy, freedom of choice and interests of all those affected by
their actions;

. foster cultural diversity and pluralistic values, and treat all people with
dignity and respect;

. affirm, through personal giving, a commitment to philanthropy and its role
in society;

. adhere to the spirit as well as the letter of all applicable laws and

regulations;

. advocate within their organizations, adherence to all applicable laws and
regulations;

. avoid even the appearance of any criminal offense or professional
misconduct;

e bring credit to the fund-raising profession by their public demeanor;

. encourage colleagues to embrace and practice these ethical principles and

standards

of professional practice; and
. be aware of the codes of ethics promulgated by other professional
organizations that serve philanthropy.

STANDARDS OF PROFESSIONAL PRACTICE
Adopted and incorporated into the AFP Code of Ethical Principles November 1992

Furthermore, while striving to act according to the above values, AFP members agree to abide
by the AFP Standards of Professional Practice, which are adopted and incorporated into the
AFP Code of Ethical Principles. Violation of the Standards may subject the member to
disciplinary sanctions, including expulsion, as provided in the AFP Ethics Enforcement
Procedures.

13.

14.

Professional Obligations

Members shall not engage in activities that harm the member’s
organization, clients, or profession.

Members shall not engage in activities that conflict with their fiduciary,
ethical, and legal obligations to their organizations and their clients.
Members shall effectively disclose all potential and actual conflicts of
interest; such disclosure does not preclude or imply ethical impropriety.
Members shall not exploit any relationship with a donor, prospect,
volunteer or employee to the benefit of the member or the member’s
organization.

Members shall comply with all applicable local, state, provincial, federal,
civil and criminal laws.

Members recognize their individual boundaries of competence and are
forthcoming and truthful about their professional experience and
qualifications.

Solicitation and Use of Chatitable Funds

Members shall take care to ensure that all solicitation materials are accurate
and correctly reflect the organization’s mission and use of solicited funds.
Members shall take care to ensure that donors receive informed, accurate
and ethical advice about the value and tax implications of potential gifts.
Members shall take care to ensure that contributions are used in
accordance with donors’ intentions.

Members shall take care to ensure proper stewardship of charitable
contributions, including timely reports on the use and management of
funds.

Members shall obtain explicit consent by the donor before altering the
conditions of a gift.

Presentation of Information

Members shall not disclose privileged or confidential information to
unauthorized parties.

Members shall adhere to the principle that all donor and prospect
information created by, or on behalf of, an organization is the property of
that organization and shall not be transferred or utilized except on behalf
of that organization.

Members shall give donors the opportunity to have their names removed
from lists that are sold to, rented to, or exchanged with other
organizations.

Members shall, when stating fund-raising results, use accurate and
consistent accounting methods that conform to the appropriate guidelines
adopted by the American Institute of Certified Public Accountants
(AICPA)* for the type of organization involved. (* In countries outside of
the United States, comparable authority should be utilized.)

Compensation

Members shall not accept compensation that is based on a percentage of
charitable contributions; nor shall they accept findet’s fees.

Members may accept performance-based compensation, such as bonuses,
provided such bonuses are in accord with prevailing practices within the
members’ own organizations, and are not based on a percentage of
charitable contributions.

Members shall not pay finder’s fees, or commissions or percentage
compensation based on charitable contributions, and shall take care to
discourage their organizations from making such payments.

Amended October 1999





